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1. BEO 3O (R, hi, Af) ThFTNICOWTERHA LKLY 2T, EFECBIT2REFOE(L L £OWRIT OV THA
+ X,
Explain each of the three forms of meals ((home meal, prepared meal, eating out)), and then explain the changes in eating

habits in recent years and their background.

2. FED 3 ->OBWERZH T, ThENORFIC >V THRBAE L.

List the three functions of distribution and explain the role of each.

3. AMEEILOIIREERCLoTHRENTHWAOMMBALE S 2T, AMEEN A AOEREERD L UOSEHROFFICS
BTWAEFICO>WTIR~ L,
Explain what kind of industry the food industry is made up of, and then describe the role that the food industry plays in

Japan's national economy and the economy of specific regions.

4, BHREBEH T TOREREOTELRHEFER L ZORKMICTOWTRAY L,

Explain the main policy measures and characteristics of agricultural protection under the free trade system.
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1. AROBIEEEF IR bh oIV TRE L.

Discuss the functions required of modern farmers,

2. BB 3) —F—v v 7OBMEBRII> N TRE L.

Discuss the characteristics and effects of leadership in the workplace.

3. LR BERR E 1T 5 2O DBHRZBEOH Y HFic oW T L.

Discuss the ideal form of policy support for promoting agriculture in hilly or mountainous areas.
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1. BEOAEER L TNETNOEROFEC VW THRAT L,

Explain the factors of production in agriculture and the characteristics of each factor.

2. MBLSTOEEN24>OBREHATD L L LI, HLITOWTRENLRMBSTERE R,

Explain the four basic perspectives of financial analysis and provide typical financial analysis indicators for each.

3. REDGKERLERATILLLEBIC, E0OA D » FEFAY v FERE L,

Explain the sixth industrialization of agriculture and discuss its advantages and disadvantages.
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1. =T 4 I BS 4P I oW THAY X, What is “4P” in Marketing?
2. < Ao —®OgK 5 BRI 2 Y L, What is “Maslow’s hierarchy of needs”?

3. =T AT VP —FTCRAWBTES T 74 vV EREY A 2T T 4 v 7 BRITOWTRAT K,

Explain demographic variables and psychographic variables in marketing research?

4. W& - die b Y 7 AZOWTIEAE L, What is “the product-market matrix™?




