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WOBRMNZE 2 £, Answer the following questions in English or in Japanese.

I ROFNLHF—TU— K% 30O, EHIZFHAE X, Chose three from following keywords and describe them briefly.

Keywords : | DAI, 2)ICT, 3)Bigdata, 4) GIS, 5) GPS, 6) Remote sensing, 7) Linear Programing, 8) AHP |

II. BRICBT DA 7 —Fy FOFEENZ OV Ciimt L, Discuss about a role of the Internet for agricultural sectors.

II. A~— MREICETD2H27-0E R %2R, Write your opinion about “smart agriculture”.

AL

I-1 keyword:

I-2 keyword:

I-3  keyword:

II.

I1I.
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Describe the differences between farm management and corporate management in other industries.

- HAY A 0B BREHRICHOWTHHE X,
Explain the Decision Making Theory of H. A. Simon.

. WEBOEFR—a B ED LD NFEHTEIC O W TR L,

Describe the way of personnel management to increase employee motivation.

- BEEBEICREY DMBRH R OER LRIUI OV TR~ L,

Describe the significance and limitations of financial statement analysis in business management.
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1. =A7)b « R—F—D 3OO AR BRI SOV THHE L.

Explain Michael Porter's three basic strategies.

2. A —OHK 5 B & FVTRCR & B O BIFRIZ W TR XL,

Explain the relations of the need and the motive using Maslow's Hierarchy of Needs.

3. =T 4T Iy T ADAPIZOVWTHHE X,
Explain 4P of the marketing mix.

4. =N A7 —A (ANWIRFE) OFEBEMEEZFH L, @ L7-JE - =R T3 2% L,

Explain the importance of the sales force and provide three examples of products or services which are suitable for sales force.
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Biobusiness Administration Agribusiness Management
Master Course
1. A FE VR A& ROV T~ X,
Describe the area and features of bio-business.
2. BRIEPMSTND Y —F =2y 7HEZ 120 B, ZORAREHH LRI,

Take up one of leadership theories you know and explain it.

3. REMMSFRT D 72O OISR OV TR~ XK,

Describe internal conditions for business organizations to continue.

4. REFBEORET 5 2OV THINE L,

Explain the process of drawing up management plans.
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. . . Agribusiness Management
Biobusiness Management and Marketing

Master Course

1. BEEAOBRRRE ot 2250 TRilE X,

Explain "decision-making process" of buyers.

2. =T 4 U TIZB T AT DN RS L L bz, TS b D TR A A R,

Describe necessity of segmentation on marketing and show main variables of segmentation.

3. S OBEFICET IO v —ADA ) _— X —HE A L,

Explain Rogers's Innovator Theory about buyers of new products.

4. SWO THHTIC OV THHE L,
Explain SWO T analysis.




