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1. ~—7 7 4 7B D 4OD5FHAL L T 5 DELD XX BRI OV TR X,

Explain four competitive positions in the marketing. And describe strategies for these positions..

2. WEETSOERM LIS OV THAE X,

Explain major segmentation variables for consumer markets.

3. =TT 4 TICBT LI —EAD 4 OORMEIZ OV TRHIAE &,

Explain four service characteristics in the marketing.

4. BRMEE 2l a=r—2a v EFRATF-OOTRE—T gy Iy IR (A3a=mhr—3ar eIy T R) DEODY—LITD
WTCREIAHE X,

Explain the five promotion mix (or marketing communications mix) tools for communicating customer value.
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1. A A B DR AR EORFIER S & FFERE I >V Tl X

Describe the object of research and the research topic in bio-business administration.

2. M.E.AN—% — OB imIc S\ TRAE X,
Explain Michael Porter's competitive strategy theory.

3. REREITBT D ICT S ofE f5HE & RIZOW Timd X,

Describe the use of ICT (information and communication technologies) in farm management and its effect.

4. E¥ENFRBEICRITFT SR~ AT RADEEBICHOWTEBHE L,

Explain the positive and negative influence of agriculture on natural environment.
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What are the prerequisite conditions for the formation of a connection among human-beings and / or between human-beings

and objects?
Choose two (2) conditions that you have mentioned and describe the process and function of each condition for the formation of

a connection.

2. FOOHICHEY BiFbns NEREESMN) & TEELFEER] (2o0W T, ZRERONE & ZOBRZmE XL,
In recent learning theories, there are many discussions about “Legitimate Peripheral Participation” and “Community of

Practice”. Discuss these theories and their relation.
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1. A FEDRADHEIR L S A E DR AFEEZDHIIC AN Tk,

Describe the definition of bio business and the purpose of bio business management.

2. BREA ORE & REHRES O LRI OW TR &

Explain the role of top management and how to improve management skills.

3. TLy Vs VAL FOERLFHIZOVWTIRARL,

Describe the significance and characteristics of “knowledge management”.

4. TPP (BRACEFEREFHEEERE) DOFEMBSIE ORI SIEFT B OV THHE XL,

Explain the influence of TPP (Trans-Pacific Partnership) implementation on agriculture of the participating countries..




